
Looking for ways you
can integrate AI into
your marketing?



Many marketers feel like they’re charting unknown
territory, but harnessing the right AI tools is the key

to a more efficient and creative workflow.
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Our guide explores the top 5 essential
tools you need to start using today. 

It provides the ultimate toolkit for building
every stage of your SEO strategy. 

Let’s get started!



Chat GPT (OpenAI)

This generative AI has become everyone’s favourite brainstorming tool, and for good reason.
ChatGPT excels in introducing new concepts, organising information, and speeding up a
process that can typically take hours.

Difficulty Level: Beginner-Friendly. ChatGPT has a simple and conversational interface. If you
can ask questions, you can absolutely learn to use this tool in no time. 

Pros
Speeds Up Keyword Research: ChatGPT's superpower is its ability to provide fast, in-depth
analysis on any given topic. Since solid research is the foundation of great SEO, this AI tool
quickly becomes your most valuable assistant. 

Instead of spending hours manually digging for terms, you can ask ChatGPT to:

Generate extensive lists of long-tail keywords
Group related terms into logical topic clusters
Analyse the user intent behind a specific query

ChatGPT can investigate and engage in research at a level that is just impossible for a single
human to replicate. And we should use it to our advantage. 

Assists with Content Development: A key part of SEO is generating topics, creating
content outlines, and writing meta descriptions. But every so often, you might find yourself
staring at a blank screen, wrestling with the urge to leave your tasks for another day.

ChatGPT is the perfect cure for writer's block. If you need a spark of inspiration, simply plug
in your topic and a little context. In seconds, it can generate a detailed outline, brainstorm a
list of catchy headlines, or draft several meta descriptions to get you started. 

Website Optimisation:  You can use ChatGPT to optimise nearly every element of your
website. Because it was trained on a massive dataset of text and code, it excels at
identifying opportunities for improvement. 

ChatGPT can help you:

Sharpen your value proposition on the homepage
A/B test different headlines
Create SEO-friendly meta descriptions
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Cons
Creativity is Limited: While AI is an invaluable brainstorming tool, it has creative limits.
ChatGPT is designed to predict the most probable sequence of words, which means its
content can feel generic and predictable. 

Lacks Human Element: ChatGPT has never felt joy, sadness, or curiosity. This isn’t a lack of
intelligence, but a lack of lived experience. It can’t truly understand human emotion, which
means its attempt at empathy can feel hollow, and its storytelling often lacks authenticity.

Content Can Be Biased: Here’s the catch. AI is trained on human-generated content, which
makes it susceptible to biases. Additionally, with humans engaging in back-and-forth
conversations, biases can also be formed during training processes.



Pros

Cons

Frase

Frase is your all-in-one AI content marketing tool designed specifically for marketers to
optimise their content and overall performance. While ChatGPT is a general AI assistant, Frase
focuses heavily on SEO.

Difficulty Level: Beginner to Intermediate. Frase is designed to guide you from research to
writing, making it very approachable for those new to content optimisation. 

All-In-One Platform: From SEO research and content brief creation to AI-powered writing
and analytics, Frase is built to handle it all in a single workflow. This eliminates the need to
switch between different tools, keeping your entire content process focused and efficient.

In-Depth Content Research: What sets Frase apart is its powerful, SERP-based research. It
automatically analyses the top-ranking Google results to create a data-driven brief for your
topic. This process shows you the exact keywords and user questions you need to cover to
compete for a top spot.

Content Generation: The point of SEO is to compete for the top rank. Frase’s AI writing
assistant generates content specifically for that purpose. Even better, it provides an SEO
score and suggests practical ways you can improve your content for performance. 

Lacks a Content Audit Feature: Frase is fantastic for optimising content, but what it
doesn’t do is track performance. It won't show you which pages are getting tons of traffic
and which are staying idle. For that, you’ll still need to use a tool like Google Analytics to see
what’s actually working. 

Might Sound Robotic: The scoring feature is a huge benefit, but focusing too much on
achieving a perfect score has its drawbacks. When you input unnecessary keywords just for
the sake of a higher score, your content risks sounding unnatural and robotic. This can
negatively impact the user experience, even though it’s unintentional.

Still Requires Human Touch: Frase’s AI writer is a fantastic tool for generating first drafts
and sparking ideas when creativity feels stubborn. But it still can't replicate the genuine
nuance and compelling storytelling that truly moves people. That human element – the
real heart of great writing – is something AI can't deliver, at least not yet.
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Pros

Surfer SEO

Just when you thought these tools couldn't get any better, let's talk about Surfer SEO. If you're
obsessed with optimisation (and you should be), this is the tool you've been waiting for.
Surfer SEO is a powerful, AI-driven platform for creating high-ranking content. It makes sure
every on-page detail is perfectly tuned to climb the Google rankings.

Difficulty Level: Intermediate. This tool is user-friendly and easy to navigate, but you need a
foundational understanding of on-page SEO principles to make the most of it. 

Data-Driven Content Optimisation: Surfer's main advantage is its data-driven approach.
Instead of guessing what Google wants, the tool analyses the top-ranking pages for your
specific keyword. Its famous Content Editor then guides you in real-time, providing a
content score and a detailed checklist to ensure your on-page SEO is perfectly optimised.

Great for Building Authority: Surfer goes beyond just optimising single pages; it helps you
build authority across your entire site. The Topic Cluster tool allows you to plan and execute
a broader content strategy by identifying and linking related articles. This process signals to
search engines that your website is an expert in its niche, helping you rank higher for a
whole range of keywords.

Workflow Integration: The running joke is that, as marketers, we always have a million tabs
open. Surfer helps solve this by integrating directly with the tools you use every day. Its
powerful analysis is available within Google Docs and WordPress, and it even connects with
popular AI writers like Jasper, streamlining your entire workflow.

Cons
Not a Full SEO Platform: While Surfer is the perfect assistant for on-page and content SEO,
it’s not a replacement for an all-in-one platform. That’s because it doesn’t cover site-wide
technical audits and off-page backlink analysis—two critical pillars of SEO. You'll still need to
use other tools to dive into your competitor's backlinks or diagnose deep technical issues
across your website.

Limited Keyword Search: Surfer’s keyword research tool isn’t built for comprehensive
market analysis. It lacks the detailed metrics you’d find in a dedicated keyword tool, such as
precise search volumes or reliable keyword difficulty scores. Because of this, you’ll still want
a more powerful platform for your initial keyword discovery and strategic planning.

High Cost: Surfer is an effective AI tool, but it comes with a premium price tag. While the
cost can be easily justified for a large agency or business, it can be a significant monthly
expense for small businesses or freelancers with a tighter budget.
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Pros

Cons

Ahrefs 

The tools that we’ve explored so far specialise in specific SEO processes, but Ahrefs brings it all
together. It’s one of the industry’s leading all-in-one SEO software suites, offering a complete
toolkit designed to help you secure your spot at the top.

Difficulty Level: Advanced. Ahrefs is a professional-grade suite packed with immense data and
complex metrics. You need a solid understanding of SEO principles to extract meaningful
insights. 

Industry-Leading Backlink Data: Many of the newer AI tools can't deliver on backlink
analysis, but this is where Ahrefs takes the lead. It has a massive and frequently updated
database of live backlinks, making it an indispensable tool for critical SEO tasks. With its
data, you can perform deep competitor analysis to see their strategy, uncover new link-
building opportunities, and determine the authority of any website.

Advanced Keyword Research: Keyword research is quite a process. It requires a deeper
level of strategy, and Ahrefs is designed for exactly that. For any keyword, you get a reliable
Keyword Difficulty score, an estimate of how many people actually click on the results, and
a heads-up on what other features are crowding the page.

All-In-One Toolkit: Ahrefs provides you with more than just one specialised tool. It includes
Site Explorer for backlink analysis, Keyword Explorer and Site Audit for technical SEO, and
Rank Tracker, all in one platform. These are precisely the tools you need to develop a
comprehensive SEO strategy.

Content Tools Aren’t as Specialised: While Ahrefs has its own content optimiser, it’s not
quite on the same level as a dedicated tool like Surfer SEO. Many professionals still use
Ahrefs for research and then use that data in a specialist tool like Surfer for the actual
content and optimisation. 

Steep Learning Curve: The sheer volume of data and features can be intimidating for
anyone new to SEO. To get the true value out of Ahrefs, you need a solid understanding of
SEO principles.
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Pros

Cons

Screaming Frog

Lastly, no SEO strategy is complete without regular site crawls. For this, many professionals
turn to Screaming Frog, an invaluable tool for auditing a site’s technical health.

Think of it as your own personal search engine crawler. It goes through your website, flagging
critical technical SEO issues for you to address. This includes everything from broken links and
redirect chains to duplicate content and improperly optimised page titles or meta descriptions. 

But here’s the exciting part. Screaming Frog has recently incorporated a suite of AI-powered
features, allowing you to gain even deeper insights into your website’s performance. 

Difficulty Level: Advanced. This is for the technical SEO experts. Because it focuses specifically
on data, you need significant prior knowledge to interpret the results.

Deep Technical Analysis of Your Website: Screaming Frog is exceptionally thorough. It
provides a massive amount of data on every aspect of your site’s technical and on-page
SEO, meaning if there's an issue, this tool will find it.

Flexible and Integrated Crawling: You have complete control over your crawl, from speed
and scope to the user-agent. It also connects with essential APIs, such as Google Analytics
and Search Console, which simplifies data analysis. 

Cost-Effective: A free version is available, making it accessible for anyone to start
experimenting without any financial investment.

It Can Be Overwhelming for Beginners: The tool presents a formidable amount of data in
a spreadsheet format, which can be confusing for those new to technical SEO. It can take a
while to understand what to look for and how to interpret the results.

You Can Only Use It On a Desktop: Screaming Frog must be installed on a desktop, which
can hinder real-time collaboration with other team members who aren't in the same room.

Only Focuses On Technical SEO Analysis: This tool is perfect for site crawls, but it needs to
be paired with other tools. While it tells you what’s wrong, it doesn't necessarily help you fix
it and lacks comprehensive features for content optimisation, keyword research, or
competitive analysis.
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Need More Guidance?
So, what's the takeaway? These SEO and AI tools are critical for staying ahead of the

curve. Navigating this change can feel daunting, but the greatest risk is staying
complacent. That’s what you don’t want. After all, the digital marketing world is always

at full throttle, meaning adaptation isn't optional – it's essential.

The trick is to harness this evolution and let it drive your business forward. The more
you experiment with and master these tools, the more power you have. It’s that simple.

But you don’t need to become an expert overnight; just learning how to integrate AI
tools into your strategy is enough to see significant results.

If you’re looking for a team of experts who understand how to integrate AI into SEO,
partner with our team at Move Ahead Media today!
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https://www.moveaheadmedia.co.th/get-started/


Tel: 02 260 0424

www.moveaheadmedia.co.th

Move Ahead Media Co Ltd, BB Building,
Room 1711-12, 54 Sukhumvit 21(Asoke) Road,
Khlong Toey Nua, Watthana, Bangkok 10110


